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13.2 hours/week 17.2 hours/week p<0.01
Caucasian Minority
14.9 hours/week 19.5 hours/week p = 0.04
Sociability Gratification
• Sociability gratification definition
• Studies on the relationship between sociability gratification 















Complementary Relationship between 

































20.26 hours/week 11.47 hours/week P = 0.001
Soft news reader Soft news non-reader
19.43 hours/week 14.66 hours/week P = 0.007
Political news reader Political news non-reader
18.98 hours/week 15.09 hours/week P = 0.005
Discussion
• Females and minorities are the mostly likely intensive 
users of SNS
• SNS as an indispensable socializing channel of college 
students explains their intensive use in SNS 
• News information‐seeking gratification needs to be 
considered as an important reason to understand 
college students’ intensive consumption of SNS
• The popularity and widespread use of SNS is not related 
to SES and residence type 
